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Emails Bto C

TARTED

USE YOUR CARD TO PAY YOUR BILLS. EARN POINTS FAST.

0JO):

It's easy as

Gontact your providers
and have bills charged to your card,

o
33 Bills are paid for you
Autornatically, safely and on tirme.
Watch your points add up
Earn the rew ards you want, fast.
—
It’s simple. Gontact your service providers today %
®

Unsubscribe Instructions

This s-mai was sant to . If yau da not wish ta receive a-mail affers from Amarican Express in tha future, plaass
seply to this s-mail and typs the word "REMOVE" in the subject fine ar visit the E-mai Prefarences page on ths
American Exprass Wab sits. Allow twa to thrae weaks for your request lo ba processed

Privacy Statement
Far delais on our s-mail practices, please visil the American Express Privacy statement.

American Express — Automatic bill payment email.
Objective: to educate AMEX credit card members about the easy and
safe Automatic bill payment service

FOR BUSINESS

Start saving more on your everyday
business purchases today.

OPEN Savings (SM) is a built-in Card benefit that
allows you to save 5% automatically at each of the
companies listed below. Enroll in each partner's
loyalty program and you can receive the additional
savings and benefits you see featured below.

-
H Enroll and receive the following discounts on every
x package your business ships via fedex.com: 15% off
express, 25% off international and 10% off ground,
Enroll Today» | hitps:/ /www fedex.com/signup/ALL 2enrolimenti
d=f8780U0398
b
8
c ":. :Ez . #s a #1 Club Gold member, get faster reservations and
returns, discounted rates and spedal offers, eam free
Rent Wiscly: rental days, and more—all from Hertz.
hitps:/ fwww2 hertz.com/part/publink/amex/ind
Enroll Today = ex.cfm
R
r
a 0 - 3 3
Earn points toward free hotel stays, airline miles and
rmuch more every ime you stay st any one of Marnott's
hotels wordwide as a Marriott Rewards member,
hitps://marriott.com frewards/createAccount/cr
eateAccountPagel.mi
Enroll Today >

Multiple OPEN Savings Partner Loyalty Email
Objective: drive awareness and enroll cardmembers in OPEN Savings
Partners’ complementary loyalty programs.

GET HERE FAST

s from October 1 to November 30, 2005

Eam Double Hilton HHonors bonus points on every eligible
dollar you spend in October and November.

Earn Hilton HHonors bonus points twice as fast. In October and November,
you can earn double bonus points everywhere you use your Card.*

» That's 10 Hilton HHonors bonus points for every elgible dollar you
spend in everyday categories lke: restaurants, supermarkets,
gas stations, wireless phone bill payments and at Hilton Family hotels.

+ That's 6 Hilton HHonars bonus points for every other eligible dollar

you spend.
@@,
Hilton HHonors
i o ok B ol @ e i B S
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American Express/ Hilton Hotels

Objective: encouraging existing customers to spend more, to double
their rewards.

Get the most out of your city plus a $25 gift
certificate in your pocket

Apply Now >
Presenting the IM Card from #merican Express@ . # new FEE FREE card that helps you make
the rmost out of the city you love, Whether it's perfect pad thai, late nightj azz, the hottest clubs
or rrust see events this card rew ards you every time you use i with INSIDE (SM) Rewards,

+ 0% APR for six manths on purchases and balance transfers,

+ Mo annual fee and the option to carry a balance,

« VIP accass to your cities hothest places and special ©ardmerrber discourts.,
* Rewards kick in as low as 2,000 points.

S0 get the Card--and getrewarded all over town.
« Earn one INSIDE Rew ard peint for virually every eligible dollar you spend.
+ Earn double INSIDE Rew ards poirts for esserisls ke dining, maovies, cell phane, gyrm
rmerrber ships, magazines, internat, and more.
o Radeern paints for Adist dining, dubs, thester, svents, Erjoy WLP. accass all over the diy.

Plus, w2l start you off with a $25 Gift Certficate so you can sarmple the best of the cty.
Earn 2500 bonus INSIDE Rewards points after you maske your first purchase,
‘fou can redeerm those points for 5 $25 gift certificate at one of many partners.

Sound good? Apply now. And get the card that makes %
Fres
®

Ve

city living more rewarding.

American Express / IN Card

Objective: encouraging new customers to open IN credit card. IN is a
local credit card such as IN: NYC, IN: Chicago, IN: LA targeting youth
audience.
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espress order i email now to set up ueur CompPro Trial »

Powered by % VentureOne

G| CompensationPro

\

"l know what the

competition is paying
in salary and options."

Does your compensation plan let | cCall 1-877-522-8663 and find out.
you keep your best empluyees You’ll receive an online demonstration that
while keeping your cumpetilors allows you to instantly compare salaries, equity
at bay? packages and corporate compensation policies

Examine the real numbers by logging on
to CompensationPro

You'll discover if you're,

= Paying enough to retain your most
valued employees
= Staying on par with competitors’ offerings
= Attracting the top candidates for job openings

PLUS: Competitive benchmarks for 105 positions
at 800 private companies nationwide

6 CompensationPro

The online salary, bonus and equity resource

Dow Jones CompensationPro: database of compensation data for
privately held companies in every industry and throughout the country.

A VENTUREWIRE PRI E

524 DATACENTER VENTURES

Face-to-face format, frontline due diligen:
with the brightest start-ups...

June 16, 2004

Dear (11),

wWith front line perspectives from established vendors and
business olan presentations by key emerging players, this

entures grants you direct access to the

year's Datacents
senior executives and investors building the next generation
data center. On September 21 & 22 at the Sofitel in Redwood
City, you'll mest 2nd hear from the people vho are developing
promising new technologies, respending te changing markst
conditicns nimbly and making smart bets on future directions in
datacenter security, storage and systems management. What's
more, there's still time to save $300 on the full price of a
ticket.

Face-to-face format, frontline due diligence
with the brightest start-ups...

VentureWirs editors have spent the last few months performing
frantline due diligence for you, vetting several hundred security,
storsge and dats management startups for inclusion in the
slate of management presentstions. Come September 21, we'll
profile s= many a= 80. In a single day of presentations you can
get a firm grip on investment, product development, client
wins =nd alliances in = given market space. You'll find
companies categorized in the following tracks presenting on the
following days:

Tuesday, September 21

Dow Jones Datacenter Ventures: Professional Conference

VentureSource

Inestor Profile

Company Searches
Compny Prafile
Deal Searches

Investor Searches

Investment, Valuation,
and Fundraising Analytics
(nmp‘a‘r\y Daily News Service
Analytics

Customized Email Alerts

Full Concierge Service

24-hour a day support

entureSource Hews

Comparable Information

Updated daily,

VentureSource provides the latest information on maere than
27,000 companies, 7,000 investors, 72,000 transactions, and 178,000 executives.
That's reliable, actionable information you won't find anywhere else.

Review the benefits of Cantact us now
for more information

being a VentureSource client

o o

login and password now

@ Copyright 2005 Dow Jones & Company, Inc. All Rights Reserued | Privacy Palicy W,

Dow Jones VentureSource: database of global Venture
Capital Intelligence.

Daily Bankruptcy Review

Covering Key Issues In Distressed Situations

The Biggest Names in Bankruptcy Express Themselves
Through VIEWPOINT.

Dear Timothy,

Daily Bankruptcy Review is introducing three great new features!

® ViewPoint: A new column featuring contributed articles by the bestin
bankruptey.

#* Delaware Docket: A biweekly column featuring Wilmington reporter Peg
Brickley, who highlights interesting events she encounters on her beat.
Peg's unique writing style promises to deliver a perspective that simply
can't be found anywhere else.

* Law Firm Retention and Fee Summaries: Compare services and fees
of legal firms hired by bankrupt companies.

These new features will be a valuable complement to the premium intelligence
Dally Bankruptcy Review brings you dally.

Click

Accept your complimentary issue today!

Because you have sampled Dally Bankruptcy Review in the past, we would
like to offer you a risk-free complimentary Issue of the newly enhanced

. To accept your \tary issue please visit:
hitp: comitrial-form.htm|?promo= TEDBRSTO01

Dow Jones Daily Bankruptcy Review: Professional publication



Web & Interactive

Dowpoues
~ Diversified Markets

Polymers
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SORPOL

(CHEMICALS, POLYMERS & FOOD

Dow Jones Financial Information Services Sorpol

Division of Dow Jones producing various Sorpol specializes in the import and
financial products: publications, reports, distribution of chemical industrial raw
databases, and conferences for venture materials.

and private capitals.
www.sorpol.co.il

www.djnewsletters.com




Web & Interactive
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Bat Sheva

Bat Sheva is a company specializes in exhibition
design

www.batshevagraphic.com

Plenus Venture Lending - Branding

Plenus, i lsrsels

Identity for the company,
and was responaile for the
nam logo

Puzzlehead

Puzzlehead Communication Design

The company specializes in visual communication
and information design

www.puzzlehead.com




Branding Guide

Created branding guide to accommodate various companies acquired by Dow Jones

THE PROBLEM

INTEGRATING DOW JONES BRANDING STANDARDS WHILE KEEPING
THE CURRENT PRODUCT CHARACTERISTICS

Private EquityAnalyst

DOverseas Partnerships Looking

More Attractive to LS. lnvestors

C=== .
e 1 Venture Capital Analyst
T e i " R -
Housss ooos x Vontre Fiems il Foce Hard Wik

[,
o

Nurtusing Survivars of Boom Years

e :
o L L I T
MaselYowr User © 1 Poral Youl Loge samaten [—

*kludge: a system and especially a computer system made up of poorly matshed components

PROPOSED SOLUTIONS :: STARTING POINT > THE STANDARDS

Initial thoughts from Dow Jones Corporate Branding

Newswires

Financial Information Services

PrivateEquity Analyst
VentureCapital Analyst
PrivateEquity Analyst
Conference 2004
VentureCapital Analyst
Dowgones Summit 2004
PrivateEquity Analyst
Limited Parters Summit
VentureCapital Analyst
DowonEs Exchange 2004
PrivateEquity Analyst
Outlook Conference
VentureCapital Analyst
> PrivateEquity Analyst Outiook 2004
Limited Partners
EUROPE

bowsones.

CREATING GUIDELINES FOR FUTURE PRODUCTS

Defining onifine product categories/mediums using look/feel and methodology
O
newsletters ProductName Goos Hore publications

sub-brand

oompomrs —
ProductName Goes Here Sublrend

£ ‘ : online products

Event Branding and Marketing | Strategy & Structure

Brand building & product-centric approach while applying the overall identity system

m Moy 10 & 11 2005
m Solitel San Francsce Bay, ledwood City, CA

v

The Right Rx for Health Care Investors




Direct mail: Bto B

Your workload just got lighter.

H your firm need has never been easier,

b 10 years of past issues
exactly the topics you need with our

pr browse through them with a complete

Dow Jones Bankruptey Legal Suite

ptcy Legal Suite to fulfill your
lomplimentary three month
. the end-of-day market wrap
5 of Dow Jones Newswires.

u @ handsome binder to keep |any
hal Suite issues for quick reference.

Have a coffee on us
We're 50 sure that the Bankruptcy Legal Suite will make
your job easier, that we'll give you a $5 gift card to a

premium coffes shop 50 you can relax with the beverage
of your choice just for setting up a trial for your firm!

Styllsh It you subscribe, you'll receive a handsome binder
. 1o organize your Bankruptcy Legal Suite issues for
Binder years to come.

Can you see yourself in
the big venture capital picture?

Dow Jones
Daily Bankruptcy Legal Suite

Direct mailing promoting suite of
well-known bankruptcy related
publications.

Audience: legal librarian and
lawyers.

Dow Jones
VentureWire Professional

Direct mailing introducing
VentureWire Professional
publication.

Audience: C-level hi-tech/venture
capital professionals.



Direct mail: Bto C

EARN

DOUBLE POINTS

FROM SEPTEMBER 1 TO OCTOBER 31, 2004

American Express/ Hilton Hotels

Audience: existing Hilton Hhonors credit
cardmembers

Objective: encouraging existing customers to
spend more, to double their
rewards.

Want to take the hassle
out of holiday shopping?

American Express

Audience: existing AMEX Credit Card members

Objective: Encouraging existing customers to

spend more, to double their rewards.

Gifts for them.
Double points for you.

Put your shopping on the Card and get
DOUBLE POINTS in January.

e ™

W
4 amtaiiy

MORE POINTS.
MORE REWARDS.
MORE FUN.

[ "
[ Mw" EARN 5,000 BONUS POINTS
k. = =

BONUS3Z




American Express — 2006 Membership Rewards Catalog (spring edition)

9002 INIHdS

Home

If e zreeh T must be my Season.

2006 Spring — Membership Reward Catalog
The challenge was to create an inspiring catalog, that people would want to keep on the coffee table.

Creative Concept:

The Spring Guide predominately covers sports and recreation, with golf as the main focus.

The golf section of the catalog is presented as a Golf Pro Shop, featuring various professional products,
as well as professional tips, making customers feeling as if they were talking to a Golf professional.

The electronics section contains products reviews as well as tips helping consumers deciding on types of
merchandise- i.e. should | buy LCD, DLP or Plasma HDTV?



Inside spreads

| know just where | want fo be thic Spring.

N rttpr/ e mambershipresans com

golf section

Redewm online now!  etp s membershprewads con

gifts section

Reseem online novit

electronics section

Everything. on my vish list i goma fo feel like Spring
' Beme, ] pring

| KRUPS

e s Mk

[ Pyt

BB

_BOSE" SONY

Nikowm
Bosr Sousdluck™ Digital Nikem Fomm Sany Minill¥ Handycas®
Music Systom SLA Camem Camcgader
BB points A1.000 paints 14000 points

ELECTRONICS



Take One

You pick out For travel rewards
the games. without limits look
We pick up
the tab.

BLUE SKY® from American Express

¢ 2 FREE SUPERSHUTTLE RIDES
* SAVE $100 OR MORE ON ANY TRAVEL PURCHASE
¢ FREE REWARDS PROGRAM
© 0% INTRO APR FOR THE FIRST 6 MONTHS
¢ 0% INTRO APR FOR UP TO 15 MONTHS
« NO ANNUAL FEE * NO BLACKOUT DATES OR RESTRICTIONS
¢ $50 BLOCKBUSTER GIFT CARD

SuperShuttie. -

APPLY TODAY

American Express / Blockbuter American Express- Blue Sky Card

Objective: to acquire new cardmembers Objective: to acquire new cardmembers



Take One

- Who knew travel could be
.80 rewarding

Cash back Cash back Cash back
For eating out For eating out Everywhere else,
including at Costco

The credit card that also serves

as your Costco membership card. el yourseil iy

Cvena it and oparatid by Culta Sine

Cosrco
American Express / Cosco Card American Express / Song Card
Objective: to acquire new cardmembers Objective: to acquire new cardmembers

and get existing cardmembers to renew
their Costco membership



Brochures

N7

Rl

Metlife

MetLife Financial Services — Introduction brochure

PARTICIFATING SOUNTRIEE

ARGENTINA

BRAZIL

CHILE
MEzICO

SPAIN

URUGUAY

usA

MetLife International — Conference

MAKE YOUR RETIREMENT

COME 'TRUE

= =N = .

Metlife’s Financial Freedom Select”
Variable Annuity
B, L and C Class

MetLife Resources

MetLife Resources — serial of product brochures

2003 New Hire Enroliment IS cny e

MetLife — New hire enrolment guide



Media Kits, Reports

W Venturelne

The VentureOne
Deal Terms Report

For Entrepreneurs and Venture Capital Investors

Dow Jones VentureOne — Deal Terms
Report.

Source Media (Thompson Financial)
Card Technology — Media Planner

Galante's Venture Capital &
Private Equity Directory

The Directory of Alternative
Investment Programs

Dow Jones (Alternative Investor) - Galante's Venture
Capital & Private Equity Directory

odia planner

Source Media (Thompson Financial)
Card Management — Media Planner



Ads

INTRODUCING
(/A NEW HEALTHCARE
PAYMENT
SOLUTION FROM
AMERICAN EXPRESS

AMERICAN EXPRESS
HEALTHPAY PLUS®

Eﬂ"'l ({LIRR1N S

TO PARTICIPATE, LOG ON TO BENEFITS ONLINE THROUGH eHR
VIEW AND TRANSACT, CLICK ON ANNUAL ENROLLMENT AND
CHOOSE TO ENROLL IN THE EMPIRE WITH HSA HEALTH PLAN

(=

AMEX- HealthPay Plus Trade Ad Launch

Buniness Candmermbers will save 3 -5% at
fese hotel partners when ey pay with te
Busnesi Card. What's ovenubettas, in addiion
e the reoen charge, ey will #ls2 1w en sl
etber charges o dhe bl whih mayindlude
ilsphcne, Interret aocees, poom senice,

fiwess corvier avcens, mertings and even
Gwkand sther mscellaemas leee

WI‘_M

_____ T ——— e Fo nudimiis

Sl S ETITEI S IS

e
Wiy 108 11,2005

Sofitel San Francisco BayRedwood City, CA
A Ventural¥ivs and Nanure Capal Analyst Evant

o

The Right Rx for Health Care Investors

May 10 & 11, 2005 » Sofitel San Francisco Ba\l Redwood City, CA
rtirEVire and ve itsl

www.healtheare-ventures.ner | 866.291,1800

© g 3008 O o & Compuny, . &4 it e | s DowonEs

Dow Jones VentureWire —HealthCare Ventures,

Professional conference

AMEX- OPEN Hotel Savings ad

‘oowgwes
VentureOne
§ ;L E ! E ! !L APRIL 12 & 13, 2005 | THE ARGENT HOTEL | SAN FRANGISCO, CA

THE VENTURE INDUSTRY'S PINNACLE DEAL FLOW EVENT

Hundreds af the

annual rip ta the VentureOne Summit and em

comarate investors 2
an average of $1 billion in new funding each year.
.

WE'LL SEE YOU AT THE SUMMIT.

o 08 b § g s ot Dowpones

Dow Jones Venture One Summit —Professional
conference



Books

ART AND COOK BB, €&

e e =
T e | Sa- =2
AL A e
i i i

ART AND COOK is a deliciously
colorful cookbook that combines
recipes for gourmet dishes
with original artwork to
engage the reader’s
political consciousness

as well as their appetite —
a best-selling publication by
Universe Publishing, a division of
Rizzoli International.

ﬁmrrl Desg qm: m mm_ﬂﬂﬂtmrm —

T Award 200

Ehe New ork imes

a"Art end Cook 18 an ambstious new book that =
amything but plain and boring.”
—John Hylan, Mew Yark Times

The Washington Post

“Hight lram the cower “An and Copk®

eafabiizhad itsall aa the season’s
mast provecative cookbook”
—Lindas Hales, The Washington Past

“Art and Cook s the most unigua cook book”
-All Joseph, What's Hot and What's Cool,
Fond Malwork



Books

THE SPIRITS NF COCKTAIL

An Intosicating Fusion of
Sioneture Appatizers Cockisls

and Wisual Art

Inspired by the Culinary Creations
of Mew York's Celebrity Chefs

Eamarnel Paletz
Rami Rinot

o

Paints

illustrates the "supper-premium
lifestyle trend" that took over
Manhattan in recent years. Each
work of art is graphically designed to
correspond with, and present a
scene for the cocktail identity.




YANA ILAN

phone (212) 576-9901 « yana_nyc@hotmail.com e imyana.com

OBJECTIVE: A senior position within a marketing organization or an ad agency where | can utilize my 10+ years of experience at FORTUNE 500 companies
and advertising agencies. Experienced in print and web design and print production, along with a passion for great ideas, creative problem solving and
strategic thinking. While my personality allows me to excel in teamwork, client contact and supervisory situations, | offer experience in virtually every facet
of our business. Conceptual thinker with extensive branding experience in print, web, and new media as well as hands on experience in direct response,
mail, collateral, email and interactive.

PROFESSIONAL EXPERIENCE

FREELANCE ART DIRECTOR 2005 TO PRESENT

SOURCEMEDIA (THOMSON — FINANCIAL) - Conceptualizing and designing special advertisements for various financial publications and conferences.

THE COOPER GROUP

(AN AMERICAN EXPRESS ACCOUNT) - Developing marketing materials to introduce American Express’s new ventures such as AMEX Healthcare
products, AMEX Publishing, Blue Sky Card, as well as new partnerships and co-promotions with Delta Airlines,
Jet Blue, Blockbuster etc.

JAFFE AND PARTNERS

(AN AMERICAN EXPRESS ACCOUNT) - Designed and Art Directed various American Express promotional programs from concepts to final production.

JP MORGAN-CHASE - Created marketing materials to introduce new financial products, complex financial documents: sales aids, brochures

MORGAN STANLEY - Designed booklets, covers, brochures, posters, HTML emails, banners and presentations.

DOW JONES FINANCIAL INFORMATION SERVICES, NEW YORK, NY, 2003-2005
Art Director
e Participated in brainstorms, delivered design concepts and visual strategic direction for brand development and rebranding for new and acquired products

such as publications, conferences, reports and databases. ' . '
e Established creative services department: hired freelance designers, copywriters, photographers and production artists.

e (Created the graphic look and feel for marketing materials: direct mail, media kits, ads, banners, HTML emails.

e Developed branding for variety of products such as Dow Jones Publications (16 publications specializing in financial news), VentureWire family of products
(11 publications focusing on venture-backed companies news)

e Developed print advertisements for 6 annual event (direct mail, ads, flyers, brochures and displays)

e Established and maintained partnerships with multiple vendors

e Oversaw the production process including print buying — with a focus on efficiency and costs reduction.

e Developed highly creative solutions under pressure and constantly changing deadlines

METLIFE, NEW YORK, NY, 2002-2003
Senior Graphic Designer / Art Director

e Worked directly with account managers and marketing managers in fast-paced studio, while supporting lines of business for life insurance: Institutional,
Dental, Small Business

e Provided quality deliverables on multiple deadline-driven environment with an emphasis on working within budget requirements

e Designed and oversaw production of brochures, sales literature, direct-mail and advertising

e Designed conference support materials: directories, agendas, posters and PowerPoint presentations

e Designed CD-Rom graphic interface and packaging

e Created templates for different lines of business (Disability Insurance, MetBank, MetLife Financial Services, Agencies)

e Produced complicated financial documents involving highly creative montages, graphs, maps and complicated die-cutting layouts

MESSAGEVINE INCORPORATED, NEW YORK, NY 1999-2002
MessageVine is a software company that provides private labeled Instant Messaging systems to Wireless Carriers, ISPs and Internet Portals.
Art Director
e Designed branded “Skins” — a special graphic user interface for customers.
e Developed and maintained the company website, while collaborating with Marketing and upper management.
e Developed the corporate branding and collateral.

DAHAF — ADVERTISING AGENCY, TEL AVIV, ISRAEL, 1996-1999
Dahaf is the Israeli representative of the Bernard Hodes Advertising Global Network and the leading advertising Agency in Israel.
Studio Supervisor, 1996-1999
e Managed a team of three graphic designers and freelancers.
e Managed and collaborated external vendors such as service bureaus, printing workshops and photo-labs.
e Successfully delivered graphic deliverables while meeting tight schedules and customers” satisfaction.
e Designed newspaper ads for clients such as: Coca Cola, Bank Discont, Tel-Aviv city hall and “Channel 2" (TV channel).

EDUCATION
Haifa University, Art Faculty Haifa, Israel
Sivan Design Academy, Electronic Graphic Design Tel-Aviv, Israel
SKILLS

QuarkXPress, InDesign, lllustrator, Photoshop, PageMaker, DreamWeaver, Freehand, HTML, Flash, Flightcheck, PowerPoint, MS Office (Word, Excel, etc.)
Charts: Delta Graph, Illustrator. Acrobat Suite: Professional, Distiller. MAC and PC.





